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LOCATIONS MAGAZINE This stylish, full-
colour annual magazine is targeted at the
international film production industry. 

Now in its 24th year the magazine provides
a unique and cost-effective opportunity to
reach and influence this important market.

Showcase your region and facilities to many
thousands of current and potential clients
throughout the world.

AFCI
The Association of Film Commissioners
International (AFCI) has over 300 members
on six continents who assist feature,
television, commercial, industrial and stills
production worldwide.

LOCATIONS MAGAZINE 2011 The industry's
leading resource publication on location
production has a 17,000 controlled
circulation.

12,000 copies are sent directly to named
individuals within the film production and
allied industries. Job titles include:
producers. studio executives, location
managers and finders, production designers
and managers.

Plus 5,000 additional copies distributed at
key international events :

■ Cannes Film Festival  (2011 edition
launch event)

■ AFCI Locations Trade Show
■ Cannes Lions Advertising Festival
■ Sundance Film Festival
■ Busan Film Festival
■ Berlin Film Festival
■ Plus many other selected events

worldwide

THE DEFINITIVE REFERENCE 
TO LOCATION SHOOTING 

AROUND THE WORLD
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■ SHOOTING THE ENEMY
War movies are back - but the genre has
changed as the politics of war have become
increasingly complex. And as the look and
feel of war movies change, so does the use
of locations. This feature looks at the
shooting of the modern war movie on
location ...

■ MAINSTREET USA
Disney theme parks' take on Main Street
USA is somewhat idiolised recreation of the
traditional , idyllic American small town. Or
is it ? Outside of the studio, where do
producers and location scouts go to find the
perfect American town ? This feature looks
at past and present movies depicting the
small town American dream ...

■ 3D MOVIES
3D is no longer a promise of the future.
Avatar was shot in Hawaii, as well as
California and New Zealand; Voyage of the
Dawntreader's locations include
Queensland, Australia. How and when does
location filming come into the 3D mix ? This
feature explores the 3D phenomenon in the
context of shooting on location ...

■ ON THE WATERFRONT
What are the special considerations that
need to be made when scouting for a
waterside location ? Weather ? Safety ?
Transport ? Tourism ? This feature surveys a
number of waterside locations that have
been used in movies over the years and asks
those involved about the business of
shooting on the waterfront ...

■ LOCATIONS IN PICTURES
Our popular Locations In Pictures section
will continue for 2011 and we will consider
any submissions of true quality and interest.
Producers, location scouts and managers,
and film commissions are welcome to
submit images for this section ...

■ MAKING A SCENE
Locations Magazine looks in detail at four or
five movies, focusing on a specific location,
or locations used and speaks to actors,
directors, and local people about their
involvement in the production.

the official magazine of the ASSOCIATION OF FILM COMMISSIONERS INTERNATIONAL
$5.00/2008
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ADS WITH IMPACT CONTEMPORARY DESIGN

STUNNING IMAGES

Humpback Covered Bridge, Virginia

Virginia’s Humpback Covered Bridge is the oldest covered bridge in Virginia and the only

surviving covered bridge in the world that has the unique kingpost-truss system.  Built in

1857, the 100-foot-long, single-span structure is four feet higher at its center than it is at

either end, thus the name Humpback. Constructed of white oak and hickory woods, the

bridge is a completely unique design that still has most of its original hand-hewn

supports and decking. It is nestled among the spectacular scenery of the Allegheny

Mountains near Covington, Virginia, beautiful with scenic views in every season. Although

the bridge has been scouted on many occasions it is still waiting for its starring role in a

feature film or television show.  Photo, William Crabtree/Virginia Tourism Corporation.

LOCATIONS IN PICTURES
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Tradeston Bridge, Glasgow
This photograph was taken from the south side of the River Clyde facing Glasgow’s
financial district, an area called Broomielaw, on the north side of the river. The bridge
opened in May 2009, and is now being actively marketed as a new film location. The
bridge’s double curve creates a wave-like structure across the river and would have
futuristic appeal for filmmakers. And logistically the area is friendly to film crews. Photo,
courtesy Glasgow Film Office/DRS Graphics

LOCATIONS IN PICTURES

www.movieworldstudios.com.au

Queensland: Entertainment Road, Oxenford, Gold Coast, QLD Australia 4210. Tel +61 7 5585 9666 Fax +61 7 5573 3698Entertainment Road, Oxenford, Gold Coast, QLD Australia 4210. Tel +61 7 5585 9666 Fax +61 7 5573 3698

USA: Village Roadshow Pictures, 100 N. Crescent Drive, Suite 323, Beverly Hills, CA 90210. Tel +1 310 385 4300 Fax +1 310 385 4301Village Roadshow Pictures, 100 N. Crescent Drive, Suite 323, Beverly Hills, CA 90210. Tel +1 310 385 4300 Fax +1 310 385 4301
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Just a few examples of movies created using the Warner Roadshow Studios’ tank facilitiesJust a few examples of movies created using the Warner Roadshow Studios’ tank facilities

NIM’S ISLANDNIM’S ISLAND

Walden MediaWalden Media

Directed by:Directed by:
Mark Levin &Mark Levin &
Jennifer FlackettJennifer Flackett

TRIANGLETRIANGLE

Timeless FilmsTimeless Films

Directed by:Directed by:
Christopher Smith,Christopher Smith,

THE CHRONICLES OFTHE CHRONICLES OF 
NARNIA: THE VOYAGE OFNARNIA: THE VOYAGE OF 
THE DAWN TREADERTHE DAWN TREADER

Twentieth Century FoxTwentieth Century Fox 
and Walden Mediaand Walden Media

Director: Michael AptedDirector: Michael Apted

    

;;; ;

                  

                       

Warner Roadshow Studios’ newest tank facility, the largest in QLD Australia,Warner Roadshow Studios’ newest tank facility, the largest in QLD Australia, 
was completed in 2007.was completed in 2007.

The tank has also been used for both surface filming with green screens andThe tank has also been used for both surface fi lming with green screens and 
underwater filming, including the following productions:underwater fi lming, including the following productions:
• Warner Bros. feature film• Warner Bros. feature fi lm Fools GoldFools Gold
• Walden Media feature• Walden Media feature Nim’s Island,Nim’s Island, (including filming with sea lions)(including fi lming with sea lions)
• Timeless Pictures / Pics in Paradise feature• Timeless Pictures / Pics in Paradise feature TriangleTriangle
• More recently , 20th Century Fox / Walden Media’s•  More recently , 20th Century Fox / Walden Media’s 

Narnia, Voyage of the Dawn Treader.Narnia, Voyage of the Dawn Treader.

The tank is 40 x 30 mtrs (131.24 x 98.43 ft) providing a surface area ofThe tank is 40 x 30 mtrs (131.24 x 98.43 ft) providing a surface area of 

1,200m1,200m22 (12,915 sq ft) with a depth of 7 mtrs (23ft) and a 5 mtr deep (16.4 ft) (12,915 sq ft) with a depth of 7 mtrs (23ft) and a 5 mtr deep (16.4 ft) 
outer shelf with 2 viewing ports.outer shelf with 2 viewing ports.

Holding 6 million litres (1.59 million gallons) of water the tank has state ofHolding 6 million litres (1.59 million gallons) of water the tank has state of 
the art filtration enabling the water to be totally turned over every 18 hours.the art fi ltration enabling the water to be totally turned over every 18 hours. 
The heating system allows the tank water to be heated to 32 degreesThe heating system allows the tank water to be heated to 32 degrees 
Celsius (89 degrees Fahrenheit).Celsius (89 degrees Fahrenheit). 

With eight sound stages providing 10,844mWith eight sound stages providing 10,844m22 (16,727 sq ft) of stage space,(16,727 sq ft) of stage space, 
three water tanks, and based within the sunshine capital of Australia,three water tanks, and based within the sunshine capital of Australia, 
Warner Roadshow Studios is Australia’s premier facility for water themedWarner Roadshow Studios is Australia’s premier facility for water themed 
film and television production.fi lm and television production.

Take the Plunge in Queensland, Australia

The Southern Hemisphere’s 
 largest water tank facility.
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ADVERTISING OPTIONS 2011
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Marilyn Monroe posing
during the shooting of
Niagara. Photo, the George

Bailey Collection
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labor,” Bauer says. “So it became a combination of ‘How
are we doing this, creatively, and how are we finding our
tax rebates?’ Both countries offered that — Hungary and
Ireland.” But Hungary won, with a small part of the se-
ries shot in neighboring Austria. 

Artistic considerations were important too. “Locations
were chosen based on the vision that we all have, which
includes the director’s vision as a top priority,” Bauer
says. “We had a partner in Hungary, Mid Atlantic Films,
run by Howard Ellis, and they interfaced with the Hun-
garian film commission and other regulatory bodies.

“There were three levels of communication in fact, be-
cause there were also the individual owners of buildings
and land to deal with. We used castles and museums,
and we also built the cathedral out in a rented field — we
built the cathedral to nine metres high, and we built the
priory on the other side.”

With Tandem involved in Pillars Of The Earth as both
investor and producer too, Bauer spent more time on lo-
cation than she might usually do. “Pillars was an excep-
tion to the rule because we have a financial risk on this
project,” she says. 

Follett, too, spent more time out in Budapest, both as
as the writer of The Pillars Of The Earth who wanted to
see his creation come to life, and as one of the actors,
cast in a small role as an Anglo-French merchant in
Cherbourg. “For 20 years, Kingsbridge has existed only in
the imagination — mine, and that of millions of readers.
But today it has been built, on two huge lots on the out-
skirts of Budapest, Hungary,” he says. “Here are the dirty
medieval streets, the hovels the people live in, the bak-
eries and smithies and wool stores — and, of course, the
half-finished cathedral.

Follett was impressed with all aspects of the produc-
tion. “Everything is lovingly made and painstakingly de-
tailed. I was astonished to come across a medieval loom
that seemed to me to be completely authentic.” The mu-
sic and the performances brought the book alive for Fol-
lett too. “As an amateur musician I can imagine what an
exciting challenge it must be for a composer to write
music to complement the scenes, the stories and the ac-
tors.” He adds: “It’s one thing to write these characters.
But it’s an extraordinary experience to see them become
real in the hands of such wonderfully skilled actors ... it
is the cast with whom the audience immediately relates.

“People kept asking me: ‘Do you like it?’ Of course I
like it. I dreamed it, and now it's real.” *

Additional material, courtesy 
of ken-follett.com, and oprah.com

MAKING A SCENE PILLARS OF THE EARTH
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“For 20 years, Kingsbridge 
has existed only in 

the imagination — mine”

The Kingsbridge market at the cathedral building site
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FULL PAGE (Trim size)
240mm x 330mm 
(9 1/2” x 13”)

RATE
4 col. $5125

N.B. For non bleed 
full page ads, type area 
is 200mm x 295mm 
(7 7/8” x 11 5/8”)
For bleed ads, allow an 
extra 5mm to trim size 
on all bleed edges

 
 

  

 

 

            

 
 

  

 

 

  

 

 

 
   

  

 

 

     

1/2 PAGE 
(horizontal only)
200mm x 142mm 
(7 7/8” x 5 9/16”)

RATE: 
4 col. $3200

 
 

  

 

 

            

 
 

  

 

 

  

 

 

 
   

  

 

 

     

MARQUEE
200mm x 68mm 
(7 7/8” x 2 11/16”)

RATE: 
4 col. $2600

 
 

  

 

 

            

 
 

  

 

 

  

 

 

 
   

  

 

 

     

1/4 PAGE 
(one of four only)
95mm x 142mm 
(3 3/4” x 5 9/16”)

RATE: 
4 col. $1850

FULL 
PAGE 

1/2 
PAGE 

1/4 
PAGE MARQUEE

ADVERTISING RATES ($)
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SPECIFICATIONS AND CONTACTS

MECHANICAL SPECIFICATIONS
Copy date: 7th March 2011
Publication dates: May 2011

Printing: Printed litho, 4 colour process
Binding: Perfect Bound
Paper Stock: The paper used by Boutique Editions is
a natural, recyclable product made from wood
grown in sustainable forests. The manufacturing
process conforms to the environmental regulations
of the country of origin.

DIGITAL AD SUBMISSIONS
All ads submitted must be able to be opened in one
of the following software packages (in order of
preference):
Adobe Photoshop for Mac/Pc
Adobe Illustrator for Mac/Pc
or PDF file, please ensure document is pre-press
ready if submitting advertisements in this form.
All included images files must be CMYK and
supplied in either TIFF or EPS format for Mac only.
We recommend a minimum resolution of 300 dpi 
(at the final printed size) for all embedded images.

All fonts, including any used in any embedded
images eg. EPS files must be included. All colours
must be CMYK separated, or any spot colours must
be clearly indicated.

COMPRESSION
Any archives must be able to be opened using StuffIT
Expander. All files submitted via FTP or email MUST
be compressed into a single archive and encoded in
binhex format (.hqx). Aladdin’s Dropstuff will do this.

ON DISK
Disk formats accepted: CD

FTP
FTP SERVER:  ftp.boutiqueeditions.com
USERNAME:  2011@boutiqueeditions.com
PASSWORD: bout999

Once file has been transferred please email
jodlin@boutiqueeditions.com to confirm 
upload and the file name. Also ensure file 
name includes commission/company name.

Files should be placed in folder named 
‘Locations 2011’

EMAIL
We will be able to accept small/compressed (10MB
or less) ads as attachments to email:
jodlin@boutiqueeditions.com
Any ads submitted electronically should have a hard
copy of the ad faxed to ourselves clearly stating all the
order details.

SALES
JERRY ODLIN 
Sales Director
jodlin@boutiqueeditions.com
T+44 20 7902 1942

N.AMERICA
NICKI WEBBER
 nwebber@boutiqueeditions.com

S. AMERICA
KAREN WATTS
kwatts@boutiqueeditions.com

INTERNATIONAL
LISA RAY 
Sales Manager
lray@boutiqueeditions.com

MARKETING EXECUTIVE
KIRSTY WOOLLEY 
kirsty@boutiqueeditions.com

AFCI EXECUTIVE OFFICE
2110 Artesia Blvd.
Redondo Beach, CA  90278
T +1 323 461 2324
F +1 413 375 2903
E  info@afci.org
www.afci.org

JULIAN NEWBY
Editorial Director
julian.newby@btinternet.com

DEBBIE LINCOLN
Managing Editor
debbie.lincoln@btinternet.com

RICHARD WOOLLEY 
Publishing Director
rwoolley@boutiqueeditions.com

Trim size: 240mm X 330mm (91/2’’ X 13’’) 
For bleed ads: Allow an extra 5mm on all bleed edges

SPECIFICATIONS AND CONTACTS




